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Philippe Donnet receives the Foreign Policy
Association’s Corporate Social Responsibility Award

e The award is a recognition of the Generali Group CEO’s commitment to sustainability

New York — Today, the Foreign Policy Association has presented Generali Group CEO Philippe Donnet
with the Corporate Social Responsibility Award at their 2023 Financial Services Dinner.

At the event, the Group CEO was honoured by Larry Fink (BlackRock Chairman & CEO) and Harry A.
Fernandez (MSCI Chairman & CEOQO). The recognition celebrates Donnet’s commitment to sustainability —
which is at the heart of Generali’s ‘Lifetime Partner 24: Driving Growth’ strateqgy’.

The Corporate Social Responsibility Award is presented to individuals and companies who are committed to
good corporate citizenship in the communities they serve. The Foreign Policy Association is the oldest
American think tank, with both Democrats and Republicans among its members; it works as a catalyst for
developing awareness, understanding, and informed opinion on U.S. foreign policy and global issues. Through
its balanced, nonpartisan programs and publications, the FPA encourages citizens to participate in the foreign
policy process. Prior recipients of the award include, among others: Peter Brabeck, Chairman Emeritus,
Nestle; Sir John Bond, former Group Chairman, HSBC Holdings; Anders Dahlvig, former President & CEO,
IKEA; Sergio Ermotti, Chairman, Swiss Re; Kristalina Georgieva, Managing Director, International Monetary
Fund; Indra Nooyi, former Chair & CEO, PepsiCo and David Rubenstein, Co-Founder & Co-Chair, The Carlyle
Group.

Generali Group CEO, Philippe Donnet said: “This award is testament to the powerful commitment Generali
has toward building a more equitable and more sustainable society, and | am proud to represent all of our
75,000 people and 173,000 agents. Sustainability is the originator of Generali’s strategy, and being a
responsible corporate citizen is not defined by one action — it is a mindset which every day looks to support
the communities in which we operate. We stand ready to promote partnerships between the public and private
sector to anticipate and overcome both climate and social challenges, because | strongly believe that a
sustainable future requires time, dedication, vision and above all cooperation.”

THE GENERALI GROUP

Generali is one of the largest global insurance and asset management providers. Established in 1831, itis present in 50 countries
in the world, with a total premium income of € 75.8 billion in 2021. With around 75,000 employees serving 67 million customers,
the Group has aleading position in Europe and a growing presence in Asia and Latin America. At the heart of Generali’s strategy
is its Lifetime Partner commitment to customers, achieved through innovative and personalised solutions, best-in-class
customer experience and its digitalised global distribution capabilities. The Group has fully embedded sustainability into all
strategic choices, with the aim to create value for all stakeholders while building a fairer and more resilient society.
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